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Quality at competit
July in Sao Paulo

wings.on its feet

1 “Working
|| towards a no
Y duty future”

We expect export growth of 14% in 2010
We are working towards an agreement
with European producers for zero du-
" sties on imports and exports between our
ountries
We have a good relationship with lItaly
~and are looking forward to working on
merous joint projects

LCADOS.COM.BR &>
R
VULCABRAS.COM.BR " &>

Source: Ministry of
Development, In-
dustry and Foreign
B Trade; Elaborated
by Abical¢cados

Daslu megastore, Sao Paulo, Brazil

"presence at fairs worldwide and strong distribution networks are what companies present at Brazil’s biggest shoe fair (5th - 8th
Abooming sector with an expected 14% growth in exports and a high interest in America, Europe and Middle East

“A 50% COMPANY PROFILE &>
I'gl/'owth by GRENDENE.COM.BR #»
2015”

Grendene is the largest exporter of Brazil-
ian shoes, with an export share of 36%
We use celebrities to promote our brands,
invest in worldwide distributors, and are
present at international fairs such as Bread
and Butter and Micam

Our aim is to double the size of the com-
pany in 5 years time

L. See the Collections

== “A focus on
ol

| . prices”

L. See the Collections

Our main market is Latin America followed
by Europe and the Middle East

Out aim is to be competitive while main-
taining accessible prices

We bought five factorigs to deal with our COMPANY PROFILE ':)
increase in manufacturing: last year we

produced 4.000 pairs a day, today we WESTCOAST.COM.BR &
make up to 17.000 pairs CRAVOCANELA.COM.BR &>




